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CHIC TO BE CHARITABLE Countercfockwise from tap: Lining up for the District
Sample Sale, cocktails and couture and co-founder Mary Amons stands tall.

H A [: K : N ’ H D I.I. Mary Amans turns fashion into philanthropy by enabling label lovers to shap for eharity

Topping out at 5 feet, 10 inches, with another four-inches of Prada tacked
on for good measure, Mary Amons stands glamazon-esque, seemingly
ready for battle. But it's not a roar that gets her noticed. It's her purr. Which,
given her lineage, isn't a surprise. She counts the fifties' most recognizeable
voice in radio and television, Arthur Godfrey, among her grandparents.

But it wasn't her grandfather's legacy that led her to her current calling.
As CEO and founder of Labels for Love, an umbrella nonprofit that
supports women's and children’s charities, she's actually aping dear old dad,

‘I watched my father make such an impact on the community with his
influence and time," says Amons, "He's definitely an inspiration for me.”

Bob Schmidt, president and founder of the Vincent T. Lombardi
Foundation, started a charity golf tournament in 1971 that has raised
millions for the Lombardi Cancer Research Center at Georgetown
University. Organizing the event was always a family affair. "It became
part of our tradition to do this event,” she says. So when her five kids
were old enough, instead ol returning to work, she followed in her
father’s footsteps and started a foundation as well.

‘'l wanted to marry my desire to make an impact with my mothering
instinct. That's why | decided to focus on women and children,” she says
‘I also want to inspire my own children to be charitable.”

In 2006, Amons went looking for an entity that would marry one more
desire as well: her intense love of fashion. Her fierce shopping habit
supports DCS edgiest indie boutiques featuring finds from Phillip Lim to
Dries Van Noten. “There are several boutiques that | love,” she says. “That
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I'm addicted to actually. It's a bit of a problem!" It was in those style spots
she discovered that the small stores didn't have an outlet for offloading
their end-of-season merch. Along with a gaggle of girlfriends, Amons
formed the charity that now hosts the District Sample Sale to sell off the
goods while raising money for two nonprofits each calendar year.

Proceeds trom the fall sale go to the chosen women's aid
organization and returns from the spring sale go to the children’s.
“That way," says Amons, "we can really focus on making a difference
by channeling everything toward those two charities.”

The foundation has partnered with Suited for Change and So Others
Might Eat (SOME) Place for Kids. For this month's sale, Amons and her
fellow designer-loving do-gooders have chosen Miriam's House, a
nonprofit that provides housing, hospice and recovery programs to
women with HIV and AIDS. And she's put her clan to work. Her kids and
husband Rich help with everything, "The biggest effect it's had on me is
how it has impacted my children to think outside of our bubble,” she says.
"I learned so much from my father and how his event was a family project.”

As if that's not enough time spent bonding with the brood, Amons
is taking a page from her grandfather's book by producing, along with
her siblings, a documentary about Godlrey himsell. And while she's
got rather large shoes to [ill, she's more focused on leaving her own

stunning pair behind, Louboutins, perhaps? m

Labels for Love District Sample Sale, Sept. 12 at 3303 M St, NW. www labelsforlove.com.



